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hile trends are only a
way to increase sales
]1r._-r:.|1|-._- feel
they have is
outdated, they also map
a general shift in society, its aesthetic per-
ceptions and needs. But these “real” trends
are far slower in developing than what our
spring, summer, fall and winter collections
tend to offer. They probably spread over
many years in making themselves felt.
What [ outline below are some per-
cephnons | have of the directions 1 would
like to take in the coming time.
J Visually light and conceptual trans-
parency... across different materials.
- Return to leather, wood... reinterpreting
these traditional materials in their natural
touch and feel.

J Touch and feel of materials... textures,

smoothness. T
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