esktop code: Pep up the workplace’
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HALE staplers, dol-

prhin tape dispensers,

caterpillar table
helicopter  penstands.
Cute aren’t they, but it's not
what you think. They are not for
thie kids™ study. Jh:“. are “lwwre-
dom busters” that e |I'|;ﬂ|:l'-.'ﬂ S e
being encouraged to use toliven
ppr their weorkplace by more ancd
MoFe corporate bigrazies.

There's oo hard andd Tast rule
o whure to pick up such desk-
op accessones, They could be
designer sl or  downrigh
roadside items  but there are
more and more among  the
whilte-collar junta’, who [eel
that a perky workplage goes a
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lomg way inliftingup their _—
spirits on a trying day.
Tata Consuhancy
Services,  which
topped  Hewitt
Associates’
2000 lisi of
“hest employers
in India”® in fac,
awards employ-
ees who have the
most creative work-
space.  Says  Vandana T
Choudhury, HR Head, TCS, “A
creatively done workspace re-
leases positive energy and also
increases the urge to work. That
is why we imroduced an award
for the most creative workspace
twi or three years ago so as (o
encourage innovation and cre-
ativity as well as increased love

-

the moneonous look it has, It
~._ also enhances creativity and
produces a more casual,
but interesting work en-
vironment, This cer-
tainly is the case inad-
vertising  agendcs
such as Mudra Com-
mumnications as wll as
Ogilvy & Mather,” feels
Rajat Tuli of Happily Un-
" married, a fun uility prod-
" uascompany that also produces
deskiop acoessories.

While Mukul Goyal, a prod-
uct designer who creates desk-
top accessories, besides other

iterns, feels that “innova-

ticon is what brings life
L) everything
. even  the

ﬁ'“"-m.

for one's cubicle.”
Personalising the office space
could also get rid of any clois-
tered feeling employees
might have intheircu-
bicles. “Doing up your S
little space the way
you like [rees it from

B
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dullest of workplaces.”

In wnday's competitive sce-
nario, where time lost is money
lost, the work environs is expec-
e 1o induce producivity, How,
for instance, would information
technology  companies  with
their global outlook deal with
that? Says Wipro's HR Head, Bi-
jay Sahoo: “Its fine for people 1o
decorate their space the way
they like prowvided it doesn’ dis-
(el ethers. With liberty comes
respansibility, so there is also a
pecd 1o be sensitive o others
Eﬁ:llm_s in the office.” Sahoo’s
I.qlllfll]l'lqll."!.' LOIETE 1Y lll|'!1[L1t'|d'
ing, Wipro does encourages fun
things in its oflice space. There's
even more 50 in the BPO anm,
according 1o Sahoo. That's mo
surprising considering that the
BPO sector'’s young and restless
len,

But [ynky, colourful and de-
sigrier desktop accessérics are
making their way 1o various
other of can bring that lost
smile on your lip\ gel you
out of what is called ‘termi-
malseriousness’, witha b

of encouragement [ mm

the emplovers itsell,
can also be the "dawn’ Iur
a more casual waorkspace and
enhanced activity.




